Shared Value And Long-Term
Competitiveness

Shared value is becoming a more important concept in the business world, and for good reason. Shared
value is simply the practice of creating a value proposition that is not just about providing a product or
service that's superior to the competition, but also about contributing to society in some way.

By doing so, companies can build long-term competitiveness by continuing to provide value even after
their products or services have been bought. In this article, we explore shared value in detail and provide
some examples of how it can be applied to businesses.

Shared Value Explained

The key to shared value is ensuring that everyone involved in the transaction feels like they've gotten
their fair share. This means that stakeholders must be willing to put their egos aside and come up with
creative solutions that benefit all parties involved. It also means that companies must be willing to invest
in training their employees so they're able to understand and embrace these shared values.

Shared value is important because it builds trust between businesses and their customers. When
customers know that companies are working hard to meet their needs, they're more likely to continue
doing business with them — even if times are tough. And, this leads to greater long-term competitiveness
because companies can stay ahead of the curve by innovating constantly and meeting customer needs
better than their competitors.

Three Ways Of Shared Value Approach

Reconceiving products and markets

Reconceiving products and markets as a shared value approach is a new way of thinking about products
and markets that is based on the principle that every product or service has a unique set of benefits that
can be shared by everyone who uses it.

This means that instead of focusing on just the individual benefits that each person gets from using a
product or service, we should also consider what everyone gains collectively. This includes things like
cost savings, increased efficiency and improved customer satisfaction.



Redefining the value chain

The current value chain model is outdated and inefficient. It focuses on the individual and sees
everything as a commodity that needs to be maximized for the company's benefit. However, this model
is no longer sustainable in an era of disruptive technologies.

In order to succeed in the future, companies need to adopt a new model called the shared value
approach by redefining the value chain. This focuses on creating long-term value for all stakeholders
involved in the process — from customers, to employees, to suppliers. Shared value initiatives work
towards creating a system where everyone benefits and feels appreciated.

Enabling local cluster development

Though the concept of distributed computing has been around for a while, it has only recently seen a
resurgence in popularity due to its many advantages. One of the most significant advantages is that it
enables local cluster development as a shared value approach.

Cluster development is the process of developing software applications and other digital products using
a collective of computers instead of relying on a single computer or server. This enables developers to
work on projects together and share the benefits such as faster turnaround times and improved quality
as they work on them.

Conclusion

Shared Value is the new way of thinking, and one that will help companies to focus on sustainability. The
idea behind Shared Value is simple — align everyone’s interests such that all stakeholders are benefited in
the long-term. With a view to stay ahead in business, investors can also invest in companies that have
embraced this philosophy.

More and more startups are using this approach than ever before, proving its effectiveness as a brand
strategy too!






